Arlington Community
Electricity

Rebranding Arlington’s Municipal Aggregation Program
& Launching Opt Up Campaign

A partnership between the Town of Arlington, Good Energy and Mothers Out Front
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Presenters

Ken Pruitt, Energyand Project
Manager, Arlington
Department of Planning and
Community Development

Patrick Roche, Director of
Innovation, Good Energy

Jill Manca, volunteer,
Arlington Mothers Out Front



What is Municipal Aggregation?
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Supply Delivery Customer
Sources of electricity Wires and poles
Arlington Chooses

Eversource

Program has been active since August 2017, under the name Arlington
Community Choice Aggregation or Arlington CCA


Presenter
Presentation Notes
Explain aggregation
Remind them of program goals:
Increase the amount of renewable energy to help combat climate change 
Remain competitive with Eversource Basic Service rates (savings cannot be guaranteed)
Provide price stability
Expand consumer choice (remind them we have a standard product that most people are in, and optional products with 50% and 100% renewables)


Program Accomplishments

e Participation ~14,000 households and 1,000 businesses participating
e Savings
o Cumulative savings of $2.6 million (future savings cannot be guaranteed)
o Equates to $165 savings/household
e Renewables
o Standard product includes 11% additional renewable energy from New
England (MA Class I)
m State minimum is 16% in 2020
m 11% + 16% = 27% MA Class | renewables in 2020
o Annually, we collectively purchase over 12,100 MWh of additional
renewable energy
m Enough to fully power over 2,200 Arlington homes!



Program Accomplishments

e Opt Ups as of July 2020: 731 Accounts
o 50% renewable: 142
o 100% renewable: 589

Participating Accounts Extra Renewables Purchased
@ All Participants 50% and 100% Participants ® All Participants 50% and 100% Participants
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Presentation Notes
As shown in the pie charts, this opt up group has a really outsized impact on (5% of accounts but 28% of extra renewables)  

The last point will transition into the relaunch and opt up campaign:
We wanted to launch a campaign to really increase that number of 50 and 100%-ers
As part of planning for that, we realized we needed to revisit program name and branding
We’ve been working with our consultant, Good Energy, to design and execute this plan 


Program Name

Arlington Community Choice Aggregation (Arlington CCA)

!

Arlington Community Electricity (ACE)



Presenter
Presentation Notes
Goals of the rebranding are to
More clearly communicate what the program is 
That it is a town sponsored program
Formerly, we had no logo and the name was not very intuitive (What is aggregation?)
Now, we have a logo and we have decided to always use it side by side with the town seal 
The name also makes it very clear that this is an electricity program


Product Names

e Names of the 50% and 100% products have changed

Local Green
(Standard Product)

\

11"

11% Extra Renewable
Energy (MA Class 1)

Local Greener

90"

50% Extra Renewable
Energy (MA Class 1)

Local Greenest

100% Extra Renewable
Energy (MA Class 1)

Basic

n%

No Extra Renewable
Energy
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Presentation Notes
We also renamed some of the products 
The primary differentiator is the amount of renewable energy, so we used names of Green, Greener and Greenest to show that spectrum
We also have Basic which just meets the state standards


& arlingtoncommunityelectricity.com

ACT NOW! DETAILS v SUPPORT ~ TRAMNSLATE ARLINGTONMA.GOV

Arlington Community Electricity (ACE) is Arlington’s
program that provides more renewable electricity to

Arlington residents and businesses.
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SAME PROGRAM, NEW NAME

Coming soon at:
ace.arlingtonma.gov

The Town has renamed Arlington Community Choice Aggregation (Arlington CCA) as Arlington Community
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Presentation Notes
We have built an entirely new website
It is much more approachable end educational
It provides much more detail on where we get our renewable energy from and its impact
It is also designed to facilitate opting up with very clear messaging on the landing page
It is maintained and hosted by our consultant Good Energy, but we will set it up so that it has our .gov address:
 will be available at ace.arlingtonma.gov


Opt Up Campaign: Kicks off in September

Will be a steady stream of activity throughout the year to promote awareness of

program and encourage choosing the Local Greener or Greenest options
o Goal for 1,000 total by end of 2020
Monthly social media

(o)
Regularly engaging with Local Greener and Choose 10(_)./0
Renewable Electricity

Greenest participants to help recruit others

o Letters to the editor
o Lawn signs
o Spreading social media

Other signage (e.g. banners) as appropriate
Partnering with Mothers Out Front ace.arlingtonma.gov
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